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The rationale for Libra 

“A key rationale for Libra, according to Facebook, is to facilitate financial inclusion. It would 

enable millions of users without bank accounts in far-flung parts of the world to transact in ways 

that formal financial systems have denied them1.” Jun 20, 2019 

What is Facebook’s Libra  

To manage and control Facebook’s global coin Libra, which is a cryptographic token, Facebook 

has created a Swiss association consisting of 28 partners. The Association’s 28 founding 

members include individuals and corporations (e.g., PayPal, Visa, Mastercard) that have signed 

on to run validation nodes. These are servers that operate the Blockchain and verify identity and 

transactions and store continuously updated records on the Libra Blockchain Network. 

Libra is a stablecoin (low volatility currency), a cryptographic asset that is backed by one billion 

dollars held in reserve, designed to keep the price of Libra stable. Libra’s value will be based on 

a basket of bank deposits and short-term government bonds made up of reputable currencies, 

such as the dollar, pound, and the euro. 

Facebook intends to create a global digital currency with Libra that everyone can use for 

payments, money transfers, incentives, a money store, and more. Initially, Facebook envisions 

using Libra as an alternative to online money transfer services, such as PayPal, Venmo, and 

Apple Pay Cash, and users will be able to pay for products and services within Facebook’s 

Calibra e-wallet.   

  

Incentives to propel the adoption of Libra 

The Libra whitepaper states that The Libra Association was charged with “the design and 

implementation of incentive programs to propel the adoption of Libra2.” “According to 

Facebook, the amount of incentive any one wallet (consumer) or merchant can receive will be 

capped, and the merchants can keep or pass the rewards to the consumer.” Additionally, 

Facebook told The Block that “it looks forward to making Calibra interoperable with other apps 

and financial service providers that offer complementary services.” 

Decentralized and portable digital identity 

The Libra Whitepaper states, “We believe that decentralized and portable digital identity is a 

prerequisite to financial inclusion and competition3.”   

Digital identity, unlike Self-Sovereign Identity (SSI), is used to identify citizens for government 

identification, and like SSI, it does not give ownership and control of identity and financial 

information to the identity owner. SSI allows the identity owner to decide who makes use of their 

                                                
1 Source Google: 

https://www.google.com/search?q=The+rationale+for+Libra&rlz=1C1CHBD_enCA844CA844&oq=The+rationale+for+Libra&aqs=chr

ome..69i57j0.7591j0j7&sourceid=chrome&ie=UTF-8  
2 Link to the Libra Whitepaper: https://libra.org/en-US/white-paper/   
3 From the Libra Whitepaper: https://libra.org/en-US/white-paper/   

https://www.google.com/search?q=computer+nodes+on+the+libra+network&rlz=1C1CHBD_enCA844CA844&oq=computer+nodes+on+the+libra+network&aqs=chrome..69i57j33.14116j0j7&sourceid=chrome&ie=UTF-8
https://www.cbinsights.com/research/report/what-are-stablecoins/
https://www.theblockcrypto.com/2019/06/18/facebooks-calibra-initial-thoughts-on-payment-opportunities-and-challenges/
https://www.theblockcrypto.com/2019/06/18/facebooks-calibra-initial-thoughts-on-payment-opportunities-and-challenges/
https://www.theblockcrypto.com/2019/06/18/facebooks-calibra-initial-thoughts-on-payment-opportunities-and-challenges/
https://medium.com/@AlexPreukschat/self-sovereign-identity-a-guide-to-privacy-for-your-digital-identity-5b9e95677778
https://www.bankinfosecurity.com/interviews/will-2019-be-turning-point-for-self-sovereign-identity-i-4199
https://www.google.com/search?q=The+rationale+for+Libra&rlz=1C1CHBD_enCA844CA844&oq=The+rationale+for+Libra&aqs=chrome..69i57j0.7591j0j7&sourceid=chrome&ie=UTF-8
https://www.google.com/search?q=The+rationale+for+Libra&rlz=1C1CHBD_enCA844CA844&oq=The+rationale+for+Libra&aqs=chrome..69i57j0.7591j0j7&sourceid=chrome&ie=UTF-8
https://libra.org/en-US/white-paper/
https://libra.org/en-US/white-paper/
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identity, financial, and personal information. “It is the radical idea hidden in the Libra whitepaper 

that is meant to emphasize consumer privacy and to the linking of each Libra transaction to the 

consumer’s identity.” 

What is Facebook’s Calibra  

The Calibra digital wallet is being integrated with Facebook’s WhatsApp, Messenger, and later 

on with Instagram. Calibra will enable global users to make financial transactions, receive 

rewards, exchange Libras for fiat from a crypto exchange or an ATM, and transfer Libras using 

the Libra Blockchain network. Using Calibra, Facebook’s Calibra e-Wallet, and third-party e-

Wallets also using Libras can send Libras back and forth in peer-to-peer transactions between 

users.  

Regulatory Approvals 

Facebook will need regulatory approval from governments in countries in which it intends to 

operate. Mark Carney, the head of the UK Central Bank, has stated that he has an open mind 

towards Libra, “but Facebook will need to get licensing approvals similar to those obtained by 

international banks.” 

In two letters to Facebook, Maxine Waters, the chair of the US House Financial Services 

Committee, has called for a halt the further development of Libra. Waters called an inquiry into 

Libra and has invited Facebook to attend. Facebook will need regulatory approvals for its Libra 

project in most jurisdictions around the world. 

Facebook is expected to commence operations initially in Africa, Singapore, and Indonesia, 

where approvals are simpler to obtain and where consumers are used to telephone and mobile 

banking, e-payments, and money transfers.  

It will take Facebook longer to obtain approvals in the US, Canada, UK, and the EU. However, 

there is no guarantee that the Libra will be approved for usage in the US or other countries 

without complying with a multitude of banking, privacy, and security regulations. It is also 

possible that Facebook will not get approval to operate Libra in the US. 

S&P Global predicts that Facebook will likely not be allowed to become the worldwide reserve 

currency. S&P believes that a watered-down Libra project should get regulatory approval and 

become a payment system, similar to PayPal or WeChat but with a Blockchain and a 

cryptocurrency. Facebook is not expected to become a bank, which would enable it to make 

loans that are needed by the unbanked worldwide, including in the US.  

Regardless of what happens to Libra, cryptocurrencies issued by countries or businesses, and 

adopted by non-issuing businesses are the future.   

How will Libra affect rewards, gift cards, e-gift cards, and e-coupon programs?  

“Facebook has 2.4 billion monthly users, while WhatsApp has 1.5 billion. If Facebook leverages 

its relationship with 7m advertisers and over 90m small businesses that operate on the 

Facebook platform, Libra is likely going global in a short space of time. This has serious 

implications for global financial stability and systemic risk.”  The Conversation, June 20, 2019 

https://www.coindesk.com/buried-in-facebooks-cryptocurrency-white-paper-a-digital-identity-bombshell
https://calibra.com/
https://en.wikipedia.org/wiki/Digital_wallet
https://www.coindesk.com/what-indonesia-reveals-about-facebooks-libra-plan?utm_source=BlockchainBites&utm_medium=Email&utm_campaign=2019-06-26
https://www.digitaltrends.com/news/facebook-libra-delay-cancel-sec/
https://www.spglobal.com/en/research-insights/articles/the-future-of-banking-regulators-to-decide-if-the-crypto-stars-align-for-libra
https://hackernoon.com/cbcd-19-countries-creating-or-researching-the-issuance-of-a-digital-decentralized-currency-b57a609e695b
https://www.bizjournals.com/bizjournals/how-to/technology/2018/09/what-cryptocurrency-could-mean-for-your-business.html
https://www.statista.com/statistics/264810/number-of-monthly-active-facebook-users-worldwide/
http://www.businessofapps.com/data/whatsapp-statistics/
https://www.statista.com/statistics/778191/active-facebook-advertisers/
https://www.facebook.com/business/news/giving-small-businesses-the-tools-to-succeed-on-facebook
http://theconversation.com/libra-four-reasons-to-be-extremely-cautious-about-facebooks-new-currency-119123
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If successful, Libra will have an impact on payments and money transfers. Libra will also have 

an impact on incentives (rewards) since The Libra Association will ensure that a network-wide 

incentives program is implemented.  

1. Under a Libra Network rewards program, rewards given to purchasers in Libra can be 

redeemed with any retailer or transferred to other Libra users.  Retailers will be able to 

use Libras as currency to make purchases and pass them on to other consumers, who 

are using the Libra Network.  

2. Since the Libra cryptocurrency is the Libra Network’s Branded Currency, customers will 

be able to use the Libra obtained in rewards from one retailer to make purchases from 

another retailer. However, most retailers prefer to give incentives that can only be 

redeemed by the retailer that issued the incentive. 

3. Although not stated in the Libra whitepaper, CoR.io believes that at least one of The 

Libra Association partners, e.g., Visa or Mastercard, will issue Libra-based prepaid 

physical and electronic gift cards that will be usable across the Libra network.  

4. The Libra Network will allow retailers to expand their customer base significantly and 

make it easier for retailers to engage in local, national, and international transactions.  

Facebook has competitors 

The entrance of Libra with Blockchain has raised the establishment's consciousness about 

using Blockchain technology for financial services. Facebook is not the only social media and 

tech company that is threatening the hold of retailers and service providers on consumer 

incentives.  

Several other companies are exploring the potential of using cryptocurrency and Blockchain to 

deliver new purchasing and incentive processes.  

• JP Morgan has just started customer trials for its “JPM Coin which is expected to be used 

for payments;”  

• Visa’s Blockchain-powered payment network finally went live in 2019. CoR.io assumes 

that incentives will be available as cashback on the Visa network.  

• Instagram’s 130 million users will be able to buy items and get cash-back rewards without 

leaving the app. An Instagram pilot with 20 major retailers is underway;  

• Walmart has applied to patent a stablecoin that looks a lot like Facebook Libra; 

• AppleCard will offer 3% cashback if ApplePay is used to make the purchase. 

• The International Monetary Fund has predicted that central banks to issue 

cryptocurrencies 

• “19 countries are Creating or Researching the Issuance of a Digital Decentralized 

Currency.” 

• Malaysia's Air Asia and Singapore Airlines are planning to launch a rewards program 

using Blockchain. 

https://www.cnbc.com/2019/02/13/jp-morgan-is-rolling-out-the-first-us-bank-backed-cryptocurrency-to-transform-payments--.html
https://www.coindesk.com/visa-goes-live-with-blockchain-powered-business-payments-service
https://www.vox.com/2019/3/19/18271705/instagram-shopping-retail-direct-checkout-commerce
https://www.coindesk.com/walmart-wants-to-patent-a-stablecoin-that-looks-a-lot-like-facebook-libra?utm_source=&utm_medium=&utm_campaign=
https://www.theverge.com/2019/3/25/18277417/apple-pay-credit-card-announcement-goldman-sachs-event-2019
https://www.crypchronicles.com/imf-predicts-central-banks-to-issue-digital-currencies/
file:///C:/Users/Sal/Documents/AA%20-%20CoR.io/BLOG%20POSTS/Blog%20Posts/Protecting%20Retailer%20Branded%20Currencies%20from%20Libra/19%20Countries%20Creating%20or%20Researching%20the%20Issuance%20of%20a%20Digital%20Decentralized%20Currency
https://www.coindesk.com/airasia-planning-cryptocurrency-based-rewards-program
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As Blockchain technology is entering the mainstream, CoR.io expects to see retailers using in-

app purchase and payment system that can be expected to offer incentives in digital tokens, 

cryptocurrencies, or fiat. CoR.io also sees retailers continue to provide Branded Currency 

Incentives (BCI) to customers as points/miles, gift cards, e-gift cards, and e-coupons. To reduce 

fees, lower program costs, increase privacy, and broaden their reach, retailers will likely offer 

BCI using cryptographic tokens on a Blockchain or Distributed Ledger network. 

Strategies for retailers to safeguard the use of their own Branded Currency 

Incentives 

Retailers prefer to give their own BCI to customers as incentives. It is expected that retailers 

that use the Libra Network (and other in-app purchasing and payment services) will give Libras 

to customers as rewards.  

Retailers that use the Libra Network will continue to issue rewards, gift cards, and e-coupons 

denominated in their Branded Currencies.  

To implement an effective BCI program that operates in conjunction with Libra and other such 

platforms, retailers should develop strategies that: 

1. lower program costs; 

2. provide customers with a seamless experience whether using the retailer’s own BCI 

or rewards, based on another platform such as Libra;  

3. focus on retaining customers by giving customers access to, and control of, their 

reward points, gift card, e-gift card, and e-coupon transactions and balances from 

their digital wallets;  

4. provide products and rewards to consumers on other platforms such as Libra, 

Instagram, and Visa, but offer consumers progressive discounts and higher 

incentives in their Branded Currency when consumer’s purchase products directly 

from retailers; 

5. to reduce the number of chargebacks, retailers should give higher incentives in their 

Branded Currencies to customers that use an e-payment system that does not 

complete a financial card-based transaction until the purchased product has been 

received and accepted by the customer; 

6. develop a BCI strategy in which all three incentives, points/miles, e-gift cards, and 

e-coupons are offered from one platform thereby offering a seamless customer 

experience; 

7. provide a solution that allows the use of branded e-gift cards, issued in one country, 

at the issuing brand’s outlets in other countries and vice versa;  

8. provide customers with incentives for providing the retailer with preference 

information, surveys, and questionnaires;  

9. offer a solution that allows the retailer to offer identity verified online shoppers 

rewards, vouchers, or gift cards in return for viewing commercials or reading image 

ads on the retailer’s website or ads sent in targeted messages; 

10. protect the retailer from fraud by ensuring the proper identity of the customer; 

https://www.amilon.eu/for-brands/branded-currency-revolution-and-business
https://www.amilon.eu/for-brands/branded-currency-revolution-and-business
https://blockchainhub.net/tokens/
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11. provide GDPR and the California Privacy Act compliance; 

12. use a solution that protects the retailer from the legal and financial dangers of 

maintaining reward points and e-gift card balances online, thereby eliminating 

account takeover fraud.   

Assumptions  

In consumer surveys, consumers have shown a clear preference for using mobile devices for 

purchasing and payments4. Studies have shown that incentives are an influence that 

encourages online purchasers to provide personal information and shopping preferences to 

retailers and manufacturers5. Finally, from discussions with retailers, it is our understanding that 

retailers would like to eliminate account takeover fraud. 

CoR.io’s Branded Currency Incentives Platform 

CoR.io’s mission is to enable retailers globally to issue and redeem fraud-free Branded 

Currency Incentives that comprise smart points, smart e-gift cards, and smart e-coupons,6 all 

from one platform. 

The BCIPs underlying technologies consist of patented Self-Sovereign Identity, 3-factor 

authentication, a patent-pending smart cryptographic token, a smart digital wallet, and cloud-

based validation nodes7. 

The BCIP creates branded currency, in the form of fixed-price, smart cryptographic tokens that 

are fixed price, programmable, transferrable, exchangeable, fungible, and non-fungible. When 

used with the CoR.io digital wallet, provide the following benefits. 

• Fraud Prevention—Prevents points, gift card, e-gift card, and e-coupon issuance and 

redemption fraud. The Platform reduces chargeback fraud and money laundering with e-

gift cards. It eliminates the requirement to maintain customer account balance 

databases, thereby eliminating account takeover fraud. 

• Accounting—Provides the retailer with instant consumer account reconciliation and 

allows e-gift card sales to be recorded as revenue instead of a deferred liability. 

• Mobile First—The CorWallet gives consumer control and ownership of their validated 

identity8 and financial information. It also provides the consumer with transaction and 

incentive balances from various retailers. For KYC and AML purposes, with the wallet 

owner’s authorization, the wallet links the wallet owner’s validated identity to each 

transaction.  

                                                
4 Source, Big Commerce: https://www.bigcommerce.com/blog/mobile-commerce/  
5 Source Elsevier: https://www.sciencedirect.com/science/article/abs/pii/S1071581917301416  
6 Smart points, smart e-gift cards, and smart e-coupons are programmable (smart) cryptographic token-based points/miles, e-gift 

cards and e-coupons. 
7 Source Google: “Only the nodes involved in a trade will validate the transaction amongst themselves. Hence, every node on the 

ledger will have write functionality. This works by not sharing the data and the transactions with any nodes that aren't directly 

involved in the transaction.”  

8 Validated by third parties that provide KYC and AML verifications. 

https://www.csoonline.com/article/3202771/general-data-protection-regulation-gdpr-requirements-deadlines-and-facts.html
https://digitalguardian.com/blog/what-california-data-privacy-protection-act
https://1drv.ms/b/s!AmNdd4bfBgEQgW_IeANpzqvwBbD1
https://1drv.ms/u/s!AmNdd4bfBgEQghr-t7KbisPuD9-I?e=HiZlQ1
https://1drv.ms/u/s!AmNdd4bfBgEQghsaOfgxzUAZT8t_?e=00kswy
https://1drv.ms/u/s!AmNdd4bfBgEQghsaOfgxzUAZT8t_?e=00kswy
https://www.merriam-webster.com/dictionary/fungible
https://www.dictionary.com/browse/non-fungible
https://www.bigcommerce.com/blog/mobile-commerce/
https://www.sciencedirect.com/science/article/abs/pii/S1071581917301416
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• Consumer Experience—Retain customers by displaying points, gift card, and e-gift 

card balances and purchase transactions on their wallets. Allow customers to have 

ownership and control of their identity and personal and financial information. 

• Platform Tools— 1) A patent-pending Platform tool permits retailers and manufacturers 

to offer ads (video, audio, image ads, and games) for display on the CorWallet in return 

for rewards. 2) Another patent-pending tool allows retailers and manufacturers to 

exchange incentives for the wallet owner’s preferences and surveys. 3) A patented and 

integrated online purchasing app that uses SSI and up to 3-factor authentication does 

not send any financial card information to the retailer, nor is the customer’s identity or 

financial card information stored. 4) Since e-gift card balances are available in the 

CorWallet, with the consent of the retailer, the wallet allows in-store use of gift cards and 

e-gift cards issued by a retailer in one country to purchase at the same retailer's store in 

another country. 

• Privacy—Compliant with GDPR, PSD2, and the California Privacy Act; 

• Technology Disruption—Retailers can connect their incentive servers to a BCIP, 

eliminating the need to internally develop this disruptive technology. 

Results of using CoR.io’s BCIP—It is expected that retailers will retain customers and achieve 

lower program costs. 

Conclusion 

CoR.io intends to provide retailers with its BCIP for their customer’s online, in-app, and in-store 

use.  

It also plans to integrate, when possible, with the Libra Network and other networks that offer 

cashback and cryptocurrency-based incentives. In this regard, CoR.io plans to provide branded 

incentives by integrating its BCIP, when possible, with Instagram, Walmart, Amazon, ApplePay 

card, and other social media apps that are venturing into standard or in-app purchasing and 

payments. 

Participation 

In the event, your organization would like to see an initial prototype demo or provide input into 

the development of CoR.io’s BCIP, and possibly participate in a pilot; please feel free to contact 

me at the email address below. 
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https://1drv.ms/b/s!AmNdd4bfBgEQggYrdfUZBl88LGfj?e=PCpPVk
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http://www.corinc.io/

